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As one of Scandinavia’s leading insurance providers, we are well 
placed to make an important contribution to society. Our aim within 
Codan/Trygg-Hansa is to do our best for our customers – every time, 
every day – while trying to make tomorrow’s society better. 
    Our understanding of risk means that we can provide individuals 
and organisations with a sense of security while helping them to 
understand the challenges they face. This expertise also allows us 
to design solutions to prevent accidents - and claims - in a wide 
range of areas.

Feedback from our customers tells us that they expect us to be 
particularly active in preventing accidents and addressing climate 
change, and our corporate responsibility (CR) strategy therefore 
focuses heavily on these areas. We aim to address specific issues 
including insurance fraud, fire, burglary, children’s accidents, traffic 
safety, water safety and the effects of extreme weather.  

In 2015, we have taken several important steps forward in 
Scandinavia, and increased our efforts within areas such as water 
safety and traffic safety, and I would like to share a few highlights 
from our CR report. 

In Denmark, we focused largely on preventing traffic accidents 
during 2015. Codan employees handed out some 100,000 reflec-
tors as part of National Reflector Day. Codan also teamed up with 

the fashion brand Soulland to design a unique reflector collection 
that Danish rapper Kesi then modelled, promoted on social media 
and used on tour. 

Traffic safety was also our main focus area in Norway in 2015. 
We conducted our annual Reflector Day, handing out tens of 
thousands of reflectors across the country. And in November, we 
launched a campaign focusing on the dangers of using mobile 
phones while driving.

In Sweden, the main focus was on water safety, and through 
our partnership with the Swedish Life Saving Society we financed 
summer swim schools for some 26,000 children. Our national Baby 
Buoy tour, meanwhile, reached 17 cities, with almost 1,000 parents 
learning about teaching children to float. We also launched the 
award-winning ‘Don’t Drink and Dive’ campaign, explaining that 
some 50 percent of drowning victims have alcohol in their blood. 

I hope that this report provides you with a good overview of our 
CR efforts during 2015 and the role these played in creating value 
for our customers, for society, and for our business. 

We are convinced that businesses that can turn societal challeng-
es into business opportunities will be the winners of the future. 

Patrick Bergander, CEO

A Safer World for Everyone

“ Our under-
standing of risk 
means that we 
can provide 
individuals and 
organisations  
with a sense of  
security while 
helping them 
to understand 
the challenges 
they face.”
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The Codan Group is part of RSA Insurance Group plc, an interna-
tional insurance group with a focus on non-life insurance. It has 
core operations in Scandinavia, Canada, the UK, and Ireland and is 
able to provide insurance products and services globally through 
a network of global partners. The Group employs some 14,000 
people worldwide. 

The Scandinavian arm of the business is active both within the 
commercial and personal segments in each of the markets where 
it operates. The region represents more than 23 percent of the net 
written premiums of the RSA Group. Codan holds a market share 
of about 12 percent in Denmark and three percent in Norway, 
while the market share for Trygg-Hansa in Sweden is about 16 
percent. 

Our Products and Solutions
Codan offers private customers a broad portfolio of insurance 
products and solutions, including home, family, motor, and travel 
insurance. Our commercial insurance offering includes property, 
cargo, marine, and wind turbine insurance. We also provide health 
insurance to individuals and businesses.

A Responsible Investment Strategy
RSA holds approximately £12.9 billion of investments, with the 
majority of these funds in bonds. 

Investments are a large part of our business, and the majority 
of our investments are placed in Nordic government bonds and 
mortgage bonds. We also invest in corporate bonds and equity, 
with allocations being held at relatively modest levels.

External asset managers handle the vast majority of our invest-
ment portfolio, working in accordance with our corporate respon-
sibility policy.

About Codan
Corporate Structure of our Business

RSA Group

Codan/Trygg-Hansa A/S

Codan  
Forsikring A/S

Codan Forsikring A/S  
(Codan Forsikring Nuf)

Trygg-Hansa 
Försäkring filial
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Key Figures in 2015  
q  In Scandinavia, we have roughly 2,990 employees. Of these, 1,279 work in Denmark, 

1,454 work in Sweden and 257 in Norway.
q  More than 740,000 claims were reported to Codan and Trygg-Hansa – roughly 2,000 claims per day.
q  The net written premiums were £1,606 million.
q  The underwriting result was a profit of £94 million.
q  The combined ratio was 94 percent. This is the sum of the net claims ratio (relative to earned premiums) 

and the net expense ratio (relative to written premiums).
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CR that Makes  
a Real Difference
Our corporate responsibility strategy is based on feedback from customers, 
employees, and stakeholders, as well as on international guidelines, and it has 
impacts at the policy level right through to activities within the community.

Codan’s corporate responsibility (CR) work is an integral and impor-
tant part of the organisation’s operations.

Our CR strategy currently focuses on two key areas: safety and 
the climate. Our work in the area of safety involves campaigning 
actively to prevent swimming, boating, traffic, and childhood ac-
cidents, as well as supporting the vital work of life-saving organi-
sations. Our climate work, meanwhile, ranges from encouraging 
the sustainable use of resources and cutting emissions all the way 
through to helping customers cope better with adverse weather. 

Participant in the UN’s Global Compact
As part of the UN’s Global Compact network of companies, we 
have undertaken to follow 10 principles regarding human rights, 
the environment, the fighting of corruption, and working condi-
tions. These principles make up the framework for both our busi-
ness policies and our strategies.

With over 12,000 signatories in 170 countries, the Global Com-
pact is the world’s largest voluntary initiative aimed at creating 
a sustainable society. We are also active in the Global Compact 
Nordic Network, where we discuss issues including how Nordic 
companies can adapt their operations to the 10 principles.

Employee Commitment  
Our employees have the opportunity to engage in our corporate 
responsibility work through volunteering activities. By engaging 
our employees in key activities and showing how our corporate 
responsibility work relates back to our core business, we also 
ensure its lasting effect.

Collaborative Approach
Our corporate responsibility strategy is based on feedback 
from our customers, as well as on input from stakeholders, and 
guidelines supplied by RSA Group. We understand that working 
collaboratively with others allows us to achieve more than working 
alone. This approach allows us to pursue  ambitious projects that 
benefit our customers, society, and our business. 

We work together with a number of non-governmental or-
ganisations (NGOs) throughout the Nordic region, including the 
Swedish Lifesaving Association and the Danish Child Accident 
Prevention Foundation. We also work with various municipalities, 
the Danish green think-tank CONCITO  and a number of research-
ers, and we have a long-standing climate partnership with DONG 
Energy in Denmark. 

Supporting Vital Research
Supporting research focused on insurance-related areas is an 
important part of our CR work. We want to contribute to driving 
development and also to reducing the number of accidents and the 
consequences of serious injuries. During 2015, our research founda-
tion in Sweden provided funds to research projects in the following 
areas:
q  Developing knowledge of accident risks within cycling, includ-

ing cause-and-effect relationships
q  Researching the diagnosis, management, and treatment of 

children injured through trauma 
q  Evaluating of the cause-and-effect relationship of measures 

within neuropsychiatric diagnoses.

5 

Organisations that we Support
We support a range of organisations, both financially and through volunteer activities, as they strive  
to create a safer and better world. In 2015, we provided support to:

Denmark
q  Doctors Without Borders  

in Denmark
q  Denmark’s 2015 charity appeal  

supporting Syrian refugees
q  Denmark’s Collection 2015  

Norway
q  Doctors Without Borders 

in Norway  
q  Norwegian Hospital Clowns
q  The Rainforest Foundation Norway 

Sweden
q  The Volunteer Bureau of Sweden
q  The Swedish Lifesaving  

 Association 
q  The Swedish Red Cross  
q  Doctors Without Borders in Sweden
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Our Corporate  
Responsibility Strategy
The focus of our corporate responsibility strategy for Scandinavia 
in 2014-16 is on the needs of our customers and our vision for a 
sustainable future. It prioritises the prevention of accidents and 
claims while supporting the overall themes present in the global 
corporate responsibility strategy of our proprietors in RSA Group.

Focus on Climate and Safety 
Our most recent customer survey confirms that our customers 
expect us to help prevent insurance fraud and accidents, as well 
as claims caused by broken water pipes and extreme weather. We 
will continuously focus on claims prevention with regards to safety 
and climate, and the following chapters provide insight into our 
safety and climate activities in 2015. 

Vision:
We ensure a  

sustainable future
We ensure a sustainable future by 
using our knowledge to prevent 
accidents and claims. We  drive 

change to create a safer and more 
climate-friendly future.

Safety
We use our knowledge to prevent accidents.

This benefits our customers and society and also  
 contributes to a safer and healthier future

Climate
We aim to create a more climate-friendly future  

by reducing the impacts of climate change  
on our customers and society

6 Corporate Responsibility Report 2015/2016

The Top 10 Challenges our Customers Expect us to Help Manage:
1.  Insurance fraud
2.  Children’s accidents
3.  Fire-related accidents
4.  Burglary claims in buildings
5.  Water claims in buildings (broken pipes)

6.  Traffic accidents (by increasing traffic safety)
7.   Claims caused by extreme weather
8.  Swimming accidents
9.  Boating accidents
10.  Corruption

Customer survey in Sweden, Norway, and Denmark, conducted by Epinion for Codan in December 2014
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Our Governance Processes
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Visit our Websites
Read more about our corporate responsibility policies and governance structure on our national websites:

www. trygghansa.se/csr 
www.codan.dk/csr
www.codanforsikring.no/csr 

RSA Group is a signatory to the UN Global Compact, and our corpo-
rate responsibility policies build on our commitment to aligning our 
operations and strategies with the compact’s 10 principles regarding 
human rights, labour rights, environment, and anti-corruption. 

The period 2014 to 2016 sees us continuing to develop our 
governance processes with regard to anticorruption, responsible 
investments, and human rights.  

Whistleblowing Helpline
Our Scandinavian whistleblowing policy clearly demonstrates how 
employees must act and who to contact if they have any suspicion 
of financial crime, bribery or false accounting. With this in mind, we 
have established an independent, external Scandinavian whistle-
blowing helpline called EthicsPoint. Employees can report poten-
tial concerns to EthicsPoint either via the website or telephone, 
and concerns can be expressed anonymously.

Agreement from Suppliers
Our suppliers are required to sign our Code of Conduct and 
guarantee that they will adhere to human rights principles, provide 
a safe and secure workplace for their employees, and limit their 
environmental risks and impacts. The supplier Code of Conduct is 
an integral part of all new and renewed procurement contracts.

Sustainable Claims Settlement
We are working to make sustainability an integral part of our work 
preventing accidents as well as a part of our claims settlement and 
customer offering. Here are a few examples of how we’re working 
to achieve this:

q  Planned Routes 
We encourage our Swedish and Danish claims-service partner 
companies to use central route planning in order to find the 

shortest possible route to customers. This is something that 
could potentially reduce the number of kilometres driven by 
about five percent.

q  App for Assessment 
As part of our Swedish vehicle-insurance offering, we provide a 
service where damage can be assessed via photographs. Vehi-
cle owners photograph new damage to their vehicle and send 
us the pictures via our mobile app. We then use the images to 
find the nearest appropriate repair shop out of the 30 that we 
work with across Sweden.  
     The workshop calculates the required repairs, books a service 
time, and picks up the vehicle, dropping it off once the repairs 
are completed. Among other things, this means that the vehicle 
owner doesn’t need to visit the workshop. This service covers 
about 70 percent of our customers. It saves travel time, reduces 
CO2 output, and makes life much easier for our customers.

q  Recycled Replacement Glass 
 We strive to repair stone damage to glass rather than replacing 
the entire windscreen. The goal is to repair the damage before 
any cracking occurs and glass replacement becomes neces-
sary. Glass that absolutely has to be replaced is recycled. Our 
partners in Denmark, Sweden and Norway are committed to 
the recycling of automotive glass.

q  Sustainable Renovation 
When water damage occurs in bathrooms in Sweden, some 
80 percent of the interior fittings are typically undamaged 
and don’t need to be torn down and replaced. Therefore, 
Trygg-Hansa recommends partial renovation as a sustainable 
approach, something that is supported by contractors and 
technicians.  
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Safety through Education
One of our key CR goals is reducing the number of accidents, 
and one of the best ways of achieving this is through education.

We know that the lessons young people learn early in life will stay 
with them throughout their lives, and so we have for several years 
invested in programmes that raise children’s awareness of safety 
issues, including the dangers presented by traffic, fire and water.

Insurance companies have unique powers and also responsi-
bilities when it comes to preventing accidents. We are able to use 
our knowledge of where and how accidents occur to help prevent 
them from reoccurring. Our customer surveys show that about 
three-quarters of our customers in Scandinavia expect us to help 
prevent accidents – particularly within traffic, fire and children – 
and to offer advice on the best ways of preventing burglaries.

Car Mode needed in Norway
A study by Codan shows that some 70 percent of Norway’s mo-
torists use their telephones while sitting behind the wheel. Every 
year, some 20,000 people are fined for illegal phone use while 

driving a car. The real figure is probably significantly higher than 
what is reported, both in terms of incidents and fatal accidents. 
Using a mobile phone while driving increases the risk of you 
being involved in an accident by 23 times compared to when you 
are concentrating on the road.

To draw attention to the problem and the risks of mobile phone 
use while driving, Codan launched the Car Mode campaign. 
The concept is a reference to the flight-mode function found on 
phones and Codan’s belief that it should be impossible to use 
smart phones while driving. The campaign included PR activities 
aimed at mobile phone manufacturers, national media, and social 
media users.

Bright Ideas for Stopping Accidents
Accidents are one of the biggest health challenges facing chil-
dren aged between one and 19 in Denmark.  Every year, about 

a Safety

Codan in Norway is using the Car Mode 
campaign to draw attention to the risks 
motorists face when using their mobile 
phones while driving.
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150,000 children under the age of 15 will meet with an accident 
that requires a visit to a hospital. So, how can childhood injuries 
be prevented and reduced? To get answers to this question, the 
Child Accident Prevention Foundation, Codan, and UL Interna-
tional Demko launched an ideas competition aimed at all Danes. 
It turned out that there were lots of great ideas out there. 

The competition was won by John Sørensen from Skanderborg 
for his idea for a collector-card series that would teach children to 
think about safety in their daily lives. The competition was a part of 
the Safety at Child Level educational concept, developed by  the 
Child Accident Prevention Foundation with support from Codan. 

Little Traffic-Heroes Recognised
In order to raise awareness of the issue of traffic safety in the 
areas around schools, Codan was part of the Traffic at Eye Level 
campaign. As a part of the campaign, the 2015 Traffic Hero of the 
Year was announced from a group of children who had made a 
difference for others in traffic situations. Regardless of whether 
the good deed was small or large, everyone was invited to nomi-
nate a child up to the age of fifth grade. 

Cool Reflective Garments
Studies in Denmark have shown that young people aged 15 to 34 
would use safety reflectors if they were cool and fitted in with the 
rest of their clothes. Young people also stated that they preferred 
reflectors that were sewn into clothing. For this reason, Codan and 
the Child Accident Prevention Foundation turned to Silas Adler, 
head designer at the fashion company Soulland, as well as Danish 
rapper Kesi. They were given the task of creating a collection of 
‘reflective clothes’ that young people would want to wear. Kesi has 
since used the clothes on his most recent tour of Denmark, and the 
collection was made available for purchase at selected Soulland 
retailers.

100,000 Reflectors Distributed
In October 2015, Codan arranged National Reflector Day in asso-
ciation with the Child Accident Prevention Foundation for the fifth 
time. During the day, 100,000 reflectors and reflective vests were 
handed out to pedestrians and cyclists all over Denmark with help 
from 120 volunteer employees. In Norway, some 40 employees 
volunteered to hand out tens of thousands of reflectors during 
that country’s National Reflector Day.

Nine-year-old Emilie Overgaard Christensen with a diploma showing that she is 
Denmark’s 2015 Traffic Hero of the Year. Emilie won the title for dropping off and 
picking up her younger siblings from preschool and school, and ensuring that they 
used cycle helmets and reflectors.

The rapper Kesi helped  
design cool reflective  
clothes for young Danes.39%

The decrease in drowning deaths 
among men 50 and over. It is 
hoped that the Don’t Drink 
and Dive campaign made a  

contribution.  
(Read more on page 11.)
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Water Safety in Sweden
Trygg-Hansa has a long tradition in Sweden of preventing 
accidents and promoting safety in and around the water. The 
company donated its first lifebuoy to the Port of Gothenburg in 
1954. Trygg-Hansa’s lifebuoys now save an average of 10 lives 
every year, and there are currently some 80,000 lifebuoys around 
Sweden that allow people to feel safe in and around the water. 
Over the years, we have further developed our involvement in 
water safety.

In 2015, Trygg-Hansa donated and replaced 6,300 lifebuoys for 
use along the nation’s coasts, as well as 48,000 reflective vests 
for use in preschools around the country. 

Swim school ambassador Sean Banan   
Trygg-Hansa has a long-standing partnership with the Swedish 
Life Saving Society. Every summer, the company initiates and 
runs some 400 outdoor swim schools where more than 25,000 
children become accustomed to and increase their understanding 
of open water. Last summer, the performer Sean Banan was the 
ambassador for the programme, encouraging 26,000 children to 
take part in the swim schools.

Some of the swimming teachers are trained by the Swedish 
Life Saving Society programme Swim School for Everyone, which 
we support. The goal is to train multilingual swim instructors from 
non-Swedish backgrounds with the goal of reaching children 
who, for cultural, religious or linguistic reasons, cannot attend 
regular swimming lessons.

Teaching the Young to Stay Afloat
Drowning is one of the most common fatal accidents in Sweden 
among children aged one to six, killing an average of nine children 
each year. In 2013, we launched the Baby Buoy concept in as-
sociation with the Swedish Life Saving Society. 
The concept is aimed at teaching parents and children basic 
water safety skills that can be practised at home, because being 
able to float can save lives. The 2015 Baby Buoy tour provided 
instruction to participants in 17 Swedish cities – up from 15 cities 

Popular performer Sean Banan was the 
ambassador for Trygg-Hansa’s yearly 
outdoor swim schools. 

Water-safety Volunteers
The Baby Buoy campaign is aimed at making parents and children more aware of how to practise water safety in the comfort of 
their own homes. This year’s Baby Buoy tour reached 17 cities across Sweden. About 750 children (and their parents) attended 
and 57 employees volunteered their time.  Here are some comments from volunteers:

“ We met a family who, for the second year in a row, found someone to look 
after their dairy cows and travelled two hours to take part in the Baby 
Buoy event. At the end they said, ’See you next year’, which shows that 
we must be doing something right.”
Kristin Alfort

“ It was so much fun and so rewarding to be involved here in Malmö,  
with all the happy parents and babies.”
Erika Nordström
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in 2014. About 750 children attended sessions during the tour. 
The campaign also consists of several safety films, with one 
launched in October 2015 attracting more than 1.2 million views.
  
Water Safety for Adults
Swimming is one of the ways Swedes like to celebrate midsum-
mer, the symbolic end to the winter months. Some do so after 
drinking, and 2014 saw the number of drownings rise to its high-
est level in 12 years. The majority of accidents were the result of 
alcohol use, particularly among men over 50.

So, just before midsummer 2015, we launched the Don’t Drink 
and Dive campaign featuring a documentary film, highlighting the 
dangers of drinking and swimming.

During midsummer week, Don’t Drink and Dive was one of 
Sweden’s most watched videos. It currently has had over one 
million views and its estimated global reach is 250 million people. 
Our water safety work won three European Excellence Awards: 
best CSR Project, Best Corporate Film and Best Campaign.

Following our campaign, the number of drowning deaths 
among men 50 and over decreased by 39 percent. While we will 
never know for certain, we hope our multimedia messages made 
some small contribution to the reduction. We certainly intend 
to build on these projects and will use new technology to keep 
engaging our target audiences.

The Don’t Drink and Dive campaign made an excellent impression and was recognised as the Best CSR in Europe at the prestigious European Excellence Awards. It was also 
recognised as the year’s Best Content Marketing Campaign at the national Spinn awards 2015. Read more about the campaign at: www.dontdrinkanddive.org

Community  
Engagement 
Awards 
Trygg-Hansa won a 2015 Golden Wheel award 
in the Community Engagement Activity of the 
Year category. The prize was handed out by 
industry organisation the Swedish Sponsorship and 
Events Association. The jury’s decision read: 

“Baby Buoy is a vital project that draws attention to a very 
important issue: children’s swimming skills. With both the 
target group and diversity firmly in mind, Trygg-Hansa bridges 
the knowledge gap and creates water awareness among 
Swedish families with children. Through public floating-events 
and exercises at home, all parents, regardless of cultural back-
ground or income, can teach their children water safety.”
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Our Sustainable Safety Products 
Free Safety Pack for Children
In association with the Child Accident Prevention Foundation, 
Codan offers a free safety pack for children aged between six 
and nine months. The safety pack comes with a first aid kit, 
information about accident prevention, and six months of free 
children’s accident insurance. 
See more at www.sikkerhedsboksen.dk

Free First-aid App
Trygg-Hansa and Codan have developed a free first-aid app 
with tips and an interactive module where people can learn how 
to give artificial respiration to anyone, down to the very smallest 
child. Download the app from the App Store (Keyword: Codan 
or Trygg-Hansa).

Helping to Fireproof Homes
Some 10 percent of Swedish families will be affected by a house 
fire at some stage. Despite the high risk, just four percent of 
households run fire drills, putting children, in particular, at risk.

To help communicate to kids the importance of safely exiting a 
fire, Trygg-Hansa created The Fire Race, an online game where 
players escape a burning house. Hints along the way teaches 
children how to safely exit.

The app has been played by 30,000 children, with our fire safety 
information reaching some 60 million people. The number of 
household fire fatalities has fallen by 21 percent.

We also provide advice on how to prevent fires to the Swedish 
television programme House Savers, which follows the rebuilding 
of homes destroyed by fire. Our risk engineers, meanwhile, help 

business customers to identify potential fire hazards at work.
We are also working to ensure that repairs to fire damage are 

conducted in a climate-smart way, using appropriate materials, 
techniques, and transport to the job.

Trygg-Hansa in Sweden campaigns 
actively against fires in homes 
and in workplaces. Last year, the 
company’s fire safety information 
reached over 60 million people.

Over 30,000 children have played The Fire 
Race. This online game teaches young people 
to navigate to safety through a burning house.     

30,000
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We believe that engagement fosters further engagement, and 
therefore encourage activites such as employee volunteering. Every 
staff member is able to use two paid workdays per year to work as a 
volunteer, and during 2015 some 284 of our employees in Scandina-
via took advantage of this opportunity.

The Volunteer Portal
In Sweden, we provide a digital volunteer portal in collaboration 
with the non-profit organisation The Volunteer Bureau. We support 
the operation both financially and through volunteer work. Non-
profit organisations are able to use the volunteer portal to get in 

Engagement builds 
Engagement
Our biggest and most important asset is engaged staff members 
who feel good. The road to achieving this involves engagement, 
participation, and also preventative healthcare. 

r Employees
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touch with volunteers, and to organise training for new volunteers.
Assignments in the volunteer portal are often arranged by vol-

unteer organisations with a connection to Trygg-Hansa. Several of 
them work on a preventative basis to increase the level of safety 
and security within the community, and, like us, many of them are 
undertaking long-term work to assist the climate.

Some 57 employees served as volunteers on the Baby Buoy 
campaign, while an additional 11 took part in activities for other 
organisations, including providing homework assistance.

Focus on Good Health
Healthy employees are both happier, more productive, and better 
able to help customers. We strive to help staff achieve a good 
work-life balance through measures such as supporting company 
sports and providing healthy meal options. We create a healthy 
physical environment at work  in which office equipment, the 
interior climate, light, noise, and all the other elements of the daily 
environment meet employees’ needs.

Our Health Week in Denmark, Sweden and Norway in 2015 
offered a range of activities including health check-ups and sport-
ing events. Our employees in Norway organised sports activities 
for their colleagues. In Denmark the theme was using modern 
technology to assist in fitness training.

79+21+B79%
Customer satisfaction 

 with personal claims handling 
in Norway 2015 (2014: 67%). 

Female leaders 
Ensuring that equal opportunities are offered to men and women is an integral part of all HR and business processes. 
Our target is to have women in 40 percent of leadership positions in Scandinavia by 2020.
(Read more on page 16.)

Denmark 35% Norway 38% Sweden 38%

14 Corporate Responsibility Report 2015/2016
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In Norway, 40 employees 
volunteered to hand out tens of 
thousands of reflectors  
during National Reflector Day  
in October. 

National Reflector Day Volunteers
In Denmark, 120 volunteers from Codan handed out some 100,000 reflectors to pedestrians and cyclists during National 
Reflector Day. In Norway, about 20,000 reflectors were handed out throughout the country.

“  We hand out reflectors in Aalborg every year, and it’s something that 
we all look forward to. We participate because we think it’s a good 
way to help to make cyclists, pedestrians – and especially parents 
– aware that we all need to take care of each other and ourselves in 
traffic. We find that many people take the message to heart, and they 
continue using the reflectors long after the event is over.”
Ingerlise Fredriksen

“  I am delighted to be involved in handing out reflectors in Norway  
and thereby helping to protect life and health. There are major social 
benefits involved in moving out of the darkness.”
Anne Kristine Norderud
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From 2014 to 2015, we had a decline in the number of sick days 
per employee in Norway with the figure falling from 11 to 10.2, 
while in Denmark we saw a rise from 6.4 to 7.3 days. In Sweden, 
the number of sick days rose from 9.3 to 10.7.

A Voice for Employees
Listening to employees is a key tool for improving our company. 
For this reason, we provide our staff with a wide range of oppor-
tunities to share their opinions as well as their ideas for mak-
ing things better. Our annual employee-engagement survey, 
YOURSAY, provides us with comprehensive insights into how our 
employees see their workplace. 

YOURSAY does not produce scores and numbers. Instead, 
employees give their feedback through ‘sentiment sliders’ and 
free-text comments boxes called ‘shout-outs’. 

The reports provide valuable feedback and input to help guide 
the company on how to create a better workplace. In 2015, 82 
percent of employees participated in YOURSAY, providing more 
than 23,000 shout-out comments.

Equal opportunities for men and women are incorporated into 
all HR and business processes. Our target is to have women in 40 
percent of leadership positions in Scandinavia by 2020.

In Norway, 39 employees took the 
opportunity to work as volunteers. 

(Read more on pages 9-10 and 15.)

Meet Save-the-Children Volunteer Anders
Every second Monday, Anders Mökander takes part in Save the Children’s homework-help sessions in Tensta, north of 
Stockholm. His regular job is as Senior Business and Operations Developer at Trygg-Hansa. So, what does he think  
of being able to use work time for non-profit purposes?

“ I think it says something about Trygg-Hansa as a company. My  
experience is that Trygg-Hansa wants to be a positive force within the 
community, and that it’s considered important that staff members 
have the chance to make a contribution, if they choose to.”
Anders Mökander

39
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This year, we have measured our carbon emissions as part of the 
wider RSA Group. Due to emissions for 2015 being calculated 
using a different organisational scope to previous years, we are 
unable to report annual progress. We have also restated our base-
line year for our carbon reduction target to 2015 and updated our 
target accordingly. 

Our New Targets
q  To reduce our group carbon footprint by 12 percent per  

employee to 1.9t CO2e from a 2015 baseline by 2018.
q  To deliver at least one awareness driving or support campaign 

each year in each core region where we operate. The goal is 
to support our customers in adapting to climate change and 
reducing their greenhouse gas emissions. 

Big Cut to CO2 Output
As part of a major global business, the RSA Group, we are required 
to limit our own climate impact and encourage our colleagues,  
customers and suppliers to do likewise. We are striving to have our 
services and solutions contribute to a reduction in CO2 outputs. 

X Climate
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2.36 1.010.75

We have made our employees aware of how they can reduce 
their own carbon dioxide output in their daily lives by minimising 
the number of print-outs made, recycling electronic equipment, 
reducing air travel in favour of the use of video conferences, as well 
as using the company’s bicycles for local meetings.

In recent years, we have optimised the energy consumption 
of our headquarters in Denmark, Sweden and Norway. We have 
streamlined the management of our heating and A/C systems and 
installed more energy-efficient LED lighting.

We have a responsible company-car policy in Denmark where we 
make environmentally friendly choices more attractive by providing a 
monthly financial supplement to cars with low CO2 emissions.

Driving Change 
Fire and water damage are two types of damage that have major 
environmental impacts. We’re working to reduce this type of 
damage through methods including placing information on our 
website and in social media. We’re also driving development 
to ensure that the technologies and solutions used in renovat-
ing and restoration have the smallest possible environmental 
impacts. Two examples are encouraging the development of 
efficient methods of repair and the adoption of climate-smart 
materials. In Denmark, for instance, de-humidifiers can now be 
switched off remotely, saving site visits.

New Targets for Carbon Footprint
This year we have introduced new goals to make sure our CR targets reflect the size and strengths of our organisation. 

Denmark

How we measure our targets (KPIs)

     Tonnes of carbon dioxide  
   equivalent per employee (tCO2/FTE).

SwedenNorway

Our CR Goals
We have set the following targets for our CR activities from 2014.  

q  To reduce CO2 emissions by 12 percent  
per employee.

q  To reduce the total number of air- 
kilometres travelled per country.

q  To have a minimum of five percent of employees  
per country per year undertaking volunteer work  
for a safer and more climate-friendly society.

q  To have women in 40 percent of leadership  
positions in Scandinavia by 2020.
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Great Start for Paper-free Option 
Starting in November 2015, all new customers of Trygg-Hansa 
were offered the opportunity to go paper-free, with all bills, insur-
ance statements, terms and conditions, renewal letters, and pre-
sale information made accessible online and via the customer’s 
computer, tablet or mobile phone. The goal is for all customers to 
choose to be paper free by 2022, and the initiative got off to an 
excellent start. About half of all our customers are expected to be 
paper free by the end of 2016.

 
Focus on Renewables 
RSA’s Global Renewable Energy division insures global companies 
in the renewable energy sector. The company’s Centre of Excel-
lence for Wind Energy is located in our Copenhagen headquarters 
and both educates employees and develops insurance products for 
customers across the globe. Today, we insure over 80 percent of all 
wind farms operating around the world, as well as an impressive 50 
percent of global on-shore wind and solar energy production.

Awareness through Collaboration
Several of our regions delivered awareness campaigns in 2015 to 
help our customers adapt to climate change, including a Group-
wide WinterSmart campaign providing tips on how to prepare for 
winter. We will continue to collaborate with customers and brokers 
to raise awareness of our changing climate. Through our prod-
ucts and services, we will support customers to reduce their own 
carbon contribution.

We will continue to actively reduce our highest sources of emis-
sions through improved operational efficiency, purchasing more 
environmentally friendly products, and empowering employees to 
work more sustainably.

Our Climate-oriented Services
q  Discount for Thinking Ahead  

Our Danish customers get a 15-percent discount on their 
household insurance if they install a backflow preventer.

q  Website on Torrential Rain 
Codan’s website offers advice on how to secure homes 
against torrential rain. The site features instructional videos on 
how to avoid flooding through installing a backflow preventer, 
how to lead excess water away from the house, and more.  
Visit the website at www.codan.dk/skybrud

q  Free Extreme-Weather SMS Alerts 
We offer a text message alert service in Denmark that warns 
homeowners about heavy downpours, storms, and icy roads. 
At present, some 14,000 people have signed up for this 
service.

q  Energy-Efficiency Analysis 
Danish customers with sub-standard, defective windows in 
their homes are being offered a free analysis of the savings 
that switching to energy-efficient windows would make.

12%
The goal from 2015 to 

2018, is to reduce the RSA 
group’s carbon footprint by 
12 percent per employee to 

1.9t CO2e. 
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Data

Customers Denmark Sweden  Norway

2012 2013 2014 2015 2012  2013 2014  2015 2012  2013 2014  2015

Customer satisfaction1 Personal customers 81% 81% 82% 78% 79% 77% 77% 72% 83% 83% 85% 76%

Commercial customers 80% 86% 84% 69% 76% 76% 78% 70% - -

Customer satisfaction
- claims handling2

Personal customers 79% 80% 81% 84% 80% 76% 75% 79% 72% 74% 67% 79%

Commercial customers 73% 80% 88% 74% 67% 68% 64% 74% - -

Employees Denmark Sweden Norway 

2012 2013 2014 2015 2012 2013 2014 2015 2012 2013 2014 2015

No. of active FTEs (December 31st) 1463 1431 1340 1279 1702 1676 1596 1454 260 262 249 257

Gender split for leaders  
(December 31st)

-% 
women 33% 32% 37% 35% 39% 40% 38% 38% 26% 34% 32,5% 38%

-% men 67% 68% 63% 65% 61% 60% 62% 62% 74% 66% 67,5% 62%

Joiners 10% 9% 9% 13% 11% 9% 9% 9% 13% 9% 12% 22%

Leavers 12% 12% 16% 20% 13% 13% 13% 19% 23% 9% 15% 17%

Avg. no. of sick days per employee 8 7,1 6,4 7,3 8,3 8,3 9,3 10,7 9,6 8,2 11 10,2

Industrial injuries 4 5 4 13 3 8 14 11 1 0 0 1

Industrial injuries per 1,000 active 
FTE1 2,58 3,29 2,76 9,64 1,60 4,29 7,66 6,20 3,73 0,00 0,00 3,79

Workplace reputation – 
Reputation Institute2 57,1 60,6 - -

1. Change in scoring methodology introduced 2015 to improve accuracy and relevance, comparison to 2014 not accurate.
2. Customer satisfaction - claims handling Norway 2013 has been corrected from 71% to 74%.

1. We have adjusted the "Industrial injuries per 1,000 FTE 2)" from 2013 to 2014, to allign the figures with RSA Group reporting guidelines. The previous estimates for 
2011 to 2013 has not been consistent in terms of the FTE figure. We have now clarified the scandinavian guideline to ensure consistency going forward.

2. Workplace reputation is measured every second year and shows the total RepTrak Pulse score. All reputation figures has been cleansed for cultural bias.   
 

Reporting 2015 - Customers

Reporting 2015 - Employees
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Community Denmark Sweden Norway

2012 2013 2014 2015 2012 2013 2014 2015 2012 2013 2014 2015

Charitable donations (mio. DKK) 1
3,7 3,6 3 1,2 5,7 4,2 4,4 6,4 0,07 0,2 0,27 0,14 

Number of employees having participated in com-
munity volunteering activities during working hours2 213 200 172 165 182 260 68 80 59 50 59 39

Percent of employees having participated in com-
munity volunteering activities during working hours 15% 14% 13% 13% 11% 16% 4% 6% 23% 19% 24% 11%

General reputation - Reputation Institute3, 4, 5
47,5 50,1 57,8

1. The figures in Denmark includes donations distributed through the Codan Foundation, but not sponsorships intended for marketing purposes. The amounts include VAT when applicable.
2. An employeee may count several times in the statistics if the employee has participated in volunteering activities more than once.
3. General reputation is measured every second year and shows the total RepTrak Pulse score. All reputation figures has been cleansed for cultural bias. 
4. General reputation for 2015 has not been cleansed for cultural bias. 
5. We have not been able to get the general reputation for Sweden for 2015

Reporting 2015 - Community
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This year we have measured our environmental impact as part 
of the RSA Group and as such the table above comes from the 
RSA Annual Report and Accounts 2015 and from the Corporate 
Responsibility section of the RSA Group website (www.rsagroup.
com/corporate-responsibility).

The 2015 emissions reported for Scope 1, Scope 2 and 
business travel have been subject to independent assurance 
and PwC's report can be found on the RSA Group’s Corporate 
Responsibility webpage www.rsagroup.com/corporate-respon-
sibility.

Data notes: 
The emissions for 2015 have been calculated using a different 
organisational scope to previous years, reporting all sources of 
emissions from operations with 50 or more full time equivalent 
(FTE) employees. In previous years, emissions from offices with 
less than 50 employees were estimated, but these have been 
removed from the scope of the 2015 reported emissions. Previ-
ously, some Scope 3 emissions were misreported as Scope 1 
emissions. Therefore, we have restated our baseline year as 
2015 for our carbon reduction target and amended our target 
accordingly.

Scope 1: Emissions from the Group’s sources that are controlled 
by us, including the combustion of fuel, company owned vehicles 
and the operation of our facilities. 

Scope 2: Emissions from the consumption of purchased electric-
ity, heat or steam. 
Scope 3: Emissions from non-owned sources that are related 
to the Group’s activities, including business travel and the use of 
water, paper and waste generated.
Business travel: Emissions from flights, trains, taxis, hotels and 
vehicles not owned by organisation. This has been separately as-
sured and reported in 2015. 

Methodology: 
Our disclosures cover all sources of greenhouse gas emissions 
within our financial control boundaries including all emissions 
from operations with 50 or more full time equivalent employees, 
covering the period 1st January 2015 – 31st December 2015. 

Where data is not provided by the operating entity, estimates 
have been provided based on relative calculations against other 
businesses within the Company. 

Our reporting has been carried out with consideration to the 
World Business Council for Sustainable Development and World 
Resources Institute’s (WBCSD/WRI) Greenhouse Gas Protocol, a 
Corporate Accounting and Reporting Standard, together with the 
latest emissions factors from recognised public sources including, 
but not limited to Department of Environment and Rural Affairs, 
the International Energy Agency, the US Energy Information 
Association, the US Environmental Protection Agency and the 
Intergovernmental Panel on Climate Change. 

2013 2014 2015

Greenhouse gas emissions (tCO2e) Scope 1 12,968 12,279 6,115

Scope 2 25,787 24,717 17,275

Scope 3 23,901 16,376 15,907

Business travel - - 13,050

TOTAL (gross) 62,656 53,372 39,297

Gross tCO2e/FTE 2.60 2.37 2.20

Carbon offsets 27,278 21,827 20,000

TOTAL (net) 35,378 31,545 19,297

Net tCO2e/FTE 1.47 1.40 1.08

Energy Consumption (MWh) 114,325 106,693 74,320

Water consumption (m3) 270,572 282,334 210,553

Paper consumption (tonnes) 1,920 1,734 1,515

Waste production (tonnes) 5,014 5,262 6,930

Waste recycling (%) 60 67 79

Reporting 2015 - Key Environmental Data for RSA Group

 For more information, please see www.rsagroup.com/corporate-responsibility.
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www.codanforsikring.no/csr Codan Forsikring Nuf
PB 523 Skøyen

0214 Oslo, Norway
tlf: +47 815 22 200

Feedback on our corporate responsibility work and on our report is
encouraged and can be directed to:

Mari Bræin Faaberg, Head of Communications and Reputation
mari.faaberg@codanforsikring.no

Codan Forsikring A/S, CVR 1052 9638.
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